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Todd Barrish, Sr. Vice
President and Director
for Dukas PR’s

of PR
Technology Practice.

COOPERKATZ & CO.

708 Third Avenue, 34th Floor
New York, NY 10017
212/455-8030
www.cooperkatz.com

Andy Cooper & Ralph Katz,
Principals

CooperKatz & Company has an
11-year track record of developing
creative, cost-effective market-
ing/PR programs for national tech-
nology clients.

Current clients include
TowerGroup, Virgin Mobile USA

and Teliris. Prior experience
includes campaigns for
Capgemini, FiberNet, Invest
Northern  Ireland, Telcordia

Technologies, Sun Microsystems
and Ziff Davis.

Founded in 1996, the firm
serves a range of needs, including
brand positioning, media relations,
analyst relations, editorial services,
new product introductions, meet-
ing/conference planning and exe-
cution, special events, advertising,
video production and collateral
materials design.

CooperKatz’ technology prac-
tice is built on strong relationships
with media and industry analyst
firms. In addition, the firm offers a
dedicated practice — Cogence™
— devoted to blogging and other
forms of user-generated content.

COYNE PR

14 Walsh Drive
Parsippany, NJ 07054
WWW.coynepr.com

Tom Coyne, President/CEO
Tim Schramm, Vice President

Coyne PR’s technology
group has been regularly called

on to support the launch of new
consumer technology products
and services for some of the
world’s leading corporations.
Our approach involves a keen
understanding of the target
audience, a firm strategic
approach and flawless execu-
tion. Staff at Coyne PR has
extensive experience in con-
sumer technology, working
with clients including Verizon,
Disney Mobile and Casio.

Coyne PR’s expertise
includes developing national /
local events, trade show sup-
port, spokesperson identifica-
tion and a media relations strat-
egy that extends beyond the
technology media to encompass
consumer and lifestyle media
that resonates with the target
audience.

DUKAS PUBLIC
RELATIONS

100 W. 26th Street
New York, NY 10001
212/704-7385
www.dukaspr.com

Richard Dukas, CEO
Todd Barrish, Sr. VP - DPR Tech
Practice Head

Dukas Public Relations—
ranked in 2006 as the S5th
fastest growing agency in the
world by a leading PR consul-
tancy—is an award-winning
firm that specializes in imple-
menting high-impact communi-
cations programs and media
relations campaigns for emerg-
ing technology companies and
financial and professional serv-
ices firms.

The firm’s personnel have a
proven track record of working
with both pre-IPO and pub-
licly-held companies that offer
many of the hottest technolo-
gies, including WiMax, VolIP,
mobile e-commerce, video,
digital media, networking, IT
and telecom. Top clients
include: Motricity, Paltalk,
Radvision, Sepaton, Telanetix,
Genoil and Towerstream.

DPR approaches everything
very strategically. The firm
believes in staying smart,
understanding client industries
and target markets, watching
all competitive news, and
speaking with all relevant par-
ties to spread appropriate mes-
sages, all while working to
increase clients’ brand aware-
ness and help them fulfill sales
and business objectives.

Coyne PR created a 2007 holiday gift guide for Casio

that proved a picture is worth a thousand words.

DYE, VAN MOL
& LAWRENCE

209 7th Avenue North
Nashville, TN 37219
615/244-1818
www.dvl.com

John Van Mol, Tom Lawrence,
Jerry Southwood, Ronald
Roberts, Nelson Eddy, Jimmy
Chaffin, Partners

Dye, Van Mol & Lawrence, a
full-service public relations and
advertising agency, has a proven
track record in serving high tech and
industrial clients. Founded in 1980,
the firm is one of the largest in the
Southeast, with local, regional and
national accounts. DVL has expert-
ise in all areas of communications,
including corporate communica-
tions, news media relations, internal
communications, crisis and issues
management, special events, adver-
tising, marketing, broadcast produc-
tion, interactive services and strate-
gic planning. Most important, DVL
delivers results-oriented programs
and campaigns crafted to meet stat-
ed goals and objectives, helping
clients achieve success.

EDGE
COMMUNICATIONS

17328 Ventura Blvd., Suite 324
Encino, CA 91316
818/990-5001

Fax: 818/990-5016

www.edgecommunicationsinc.com

Kenneth Greenberg, President
Sara Flint, Vice President

Established in 1996, Edge
Communications, Inc. is an inno-
vative all-star team of senior-
level communications profes-
sionals, unified by a no-nonsense
approach that builds companies,
brands and reputations. Through
“better thinking and relentless
execution,” we express our work
ethic and our core values of qual-
ity and premium, personal serv-
ice. We’re a hybrid organization
— virtual for professional serv-
ices, traditional for administra-
tive support. We’re equally at
home with B2C, B2B and corpo-
rate work; our clients range from
startups to members of the
Fortune 500 — in technology,
healthcare/life sciences, new
media/advertising and profes-
sional services.

EILER
COMMUNICATIONS
900 Victor’'s Way, Suite 180

Ann Arbor, MI 48108
www.eilerpr.com

Eiler Communications, a public
relations and marketing communi-
cations firm in Ann Arbor, Mich.,
provides cutting-edge media expert-
ise to established and emerging
technology companies nationwide.
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Eiler Communications

Continued from page 23

For 21 years, Eiler has delivered
expert counsel and services, includ-
ing market positioning and key mes-
sage development, professional
writing, media and analyst relations,
marketing collateral development,
corporate communications and
investor relations.

The FEiler team uses a blend of
traditional and new media relations
to help high-tech companies reach
target audiences and influencers.
Eiler’s award-winning staff works to
achieve targeted, valuable results for
clients.

EURO RSCG
WORLDWIDE PR
110 Fifth Avenue

New York, NY 10011
212/367-6800

Lisa Sepulveda, CEO, N. America
Steve Hoechster, EVP Technology
Practice Director, North America

Technology has expanded from
information to entertainment, busi-
ness software to business tools, ‘net
surfing to socializing, and gadgets to
fashion. This evolution is revolu-
tionizing the way consumers live
their lives, the way business runs.
This change is happening, in every
market, among every group, at
every level.  Understanding that
change — and influencing it — to cre-
ate success for clients is what we do.

Euro RSCG Worldwide PR
offers a breadth and depth of experi-
ence, second-to-none, introducing,
expanding, redirecting and reboot-
ing the market presence and share of
products and services as well as
companies themselves, be they start-
ups or icons.

Our daily aim: Help build busi-
nesses, help build brands.

FLEISHMAN -
HILLARD

200 N. Broadway

St. Louis, MO 63102
314/982-9166

Fax: 314/982-8642
chris.depauli@fleishman.com

Dave Senay, President & CEO
Robert Winslow, SVP, Sr. Partner
& Managing Dir., FH Tech. Group

The Fleishman - Hillard
Technology Group shapes the glob-
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al dialogue for the world’s most
innovative, evolving brands and
organizations. FH Tech employs a
collaborative network of expert
practitioners working across a
unique portfolio of leading global
communications agencies. We
work hand-in-hand with an organi-
zation’s leaders to communicate the
value of their technology, elevate
their brands, and mitigate risks to
their reputations - with measurable
results that drive success. FH Tech
represents one of the agency’s core
competencies, with centers of
excellence in every major technol-
ogy region around the world. Our
clients include AMD, Advent,
AT&T, Avaya, Emerson Electric,
Fair Issac, Fellowes, General
Electric, Huawei Technologies,
Lenovo, Motorola, Palm, Tata
Consultancy Services, Visa USA,
Xerox, Yahoo! and Zillow.com
among others.

Utilizing the Fleishman-Hillard
global network of 80 offices com-
bined with our bench of experi-
enced consultants in corporate
communications, media relations,
digital communications, crisis,
executive communications, finan-
cial and analyst relations, M&A,
litigation, CSR and measurement;
FH Tech, is uniquely qualified to
address reputation, product and
competitive programs in all mar-
kets for all technology businesses
and those businesses that leverage
their use of technology for compet-
itive advantage.

GIBBS & SOELL

600 Third Ave., Sixth Floor
New York, NY 10016
212/697-2600

Fax: 212/697-2646
www.gibbs-soell.com
cmallozzi@gibbs-soell.com

Cos Mallozzi, President & CEO
Luke Lambert, Senior VP, NY
Jeff Altheide, Senior VP, Chicago

Gibbs & Soell, an independent
public relations firm since 1971,
has experience in a wide spec-
trum of technology markets rang-
ing from consumer electronics
and telecommunications prod-
ucts and services, to e-
business/new media models,
software, scientific instrumenta-
tion and industrial automation
equipment.

Public  relations  services
include corporate communica-
tions, marketing communica-
tions, event marketing, employee
communications, leadership
positioning, e-communications

and communications training
including 1 Power™ , a proven,
dynamic process for creating and
delivering insightful, influential
and high impact communica-
tions.

Clients include:
Cybersecurity
Chemical

ACC /
Program,
Information
Technology Council, Molex,
Nitech  Corporation, PNY
Technologies, Sage Software,
Tridion Corporation, and U.S.
Robotics.

GREENOUGH
COMMUNICATIONS

9 Harcourt St.

Boston, MA 02116

617/275/6511

Fax: 617/275-6501
pgreenough@greenoughcom.com
www.greenoughcom.com

Phil Greenough, Pres.& Founder

Greenough Communications is
an award-winning, national agency
that focuses on building brands
through the power of storytelling by
combining traditional PR approach-
es with digital influence programs.

Greenough’s domain experience
includes consumer technology,
energy, infotech, life sciences, med-
ical equipment, professional servic-
es and telecommunications. The
agency has expertise in crisis com-
munications, financial media rela-
tions, media training, mergers and
acquisitions, webcasts, blogs, pod-
casts, resource centers and SEO PR.

Clients include Day Pitney,
Epsilon, Iron Mountain, Quest
Software, Compete, Inc.,
Raymarine, Shure Incorporated,
Hydroid, Thermo Fisher Scientific,
Unica and GEO2 Technologies.

THE HOFFMAN
AGENCY

70 North Second Street
San Jose, CA 95113
408/286-2611
www.hoffman.com

Lou Hoffman, CEO

The Hoffman Agency is an
independent PR firm that spe-
cializes in working with technol-
ogy, telecom, and consumer
electronic companies.

With a client roster that
includes Sony, Plantronics and
Google, the agency takes pride
in implementing PR campaigns
designed to generate measurable
results.

For companies seeking com-
munications across the globe, the
firm offers a collaborative
approach to implementing PR in
multiple countries.  This is
designed to reduce the coordina-
tion time on the part of the client
while leveraging both content
and “thinking” across geogra-
phies.

Headquartered in  Silicon
Valley, the agency has an office
in Denver and international
offices in Asia (Beijing, Hong
Kong, Singapore, Shanghai,
Seoul, Taipei, and Tokyo) and
Europe (London, Munich and
Paris).

INFOTECH
STRATEGIES

600 First Ave, Suite 400
Seattle, WA 98104
206/264-2400

Fax: 206/264-2480
www.itstrategies.com

1700 K Street, NW, Suite 720
Washington, DC 20006
202/393-2260

Fax: 202/393-0712

John Raffetto, Partner

A team of 10 in Washington
DC and Seattle, Infotech serves
innovators seeking leadership-
level visibility through strate-
gy/planning, PR and marketing,
and design. Special expertise in
Government, Health, Digital
Media & Emerging Business.

We believe audiences care
more about the real life impacts
of innovations than the engi-
neering behind them. This mes-
saging wins deep media cover-
age across vertical markets;
scores year-round speaking
opportunities; and earns the
attention of general business,
consumer, and public policy
audiences.

Clients continue to choose
Infotech because they want big
time results from a focused
team, and they know we’ll put
our all into achieving results.

KAPLOW

19 West 44th Street, 6th Floor
New York, NY 10036
212/221-1713
www.kaplowpr.com

For the past ten years, Kaplow
has been charting a new path in the
practice of technology public rela-
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For start-up client emoze, KCSA helped conceive of a
“shoot-out at OK corral” duel at the annual CTIA con-
ference in Orlando. The event, held at high noon, pit-
ted a standard cell phone ‘gunslinger’ against a
BlackBerry user to see who could send emails quick-
est and most securely. As hundreds watched, emoze
bested BlackBerry in the high tech shootout.

Kaplow

Continued from page 24

tions. Beginning with long-term
clients like iVillage and eBay, and
continuing with accounts including
Skype and Thumbplay, Kaplow
helped foster a new understand-
ing of how media talked about
consumer-facing technologies: as
part of a well-rounded lifestyle
rather than a niche interest.
Kaplow’s hallmark approach is to
look at the core lifestyle benefits
consumers derive from its tech-
nology clients’ products and serv-
ices, and to surprise and delight
those audiences when communi-
cating those benefits to them.

The common thread is
Kaplow’s deep expertise in con-
sumer media relations.

KCSA WORLDWIDE

800 Second Avenue
New York, NY 10017
212/896-1212
hfeintuch@kcsa.com
www.kcsa.com

Henry Feintuch, Managing
Partner (hfeintuch@kcsa.com)

KCSA Worldwide’s global tech-
nology practice is expert at helping
organizations of all sizes to hone
their message and open a two-way
dialogue with their most important
constituencies — from customers and
prospects, to industry analysts, key
influencers and Wall Street.

The firm heavily leverages its in-
house investor relations and market-
ing services expertise to develop
client-centric campaigns that cut

The Lois Paul & Partners’ sign lights up the exterior of
their Woburn office. The signage is a great tribute to
the many LP&P employees and partners that have
contributed to the company’s many milestones and
accomplishments in the high tech and life sciences
industries.

across marketing disciplines and
deliver results with maximum ROI.

Managing  Partner  Henry
Feintuch, who manages the practice,
also serves as chair of PRSA’s tech-
nology section. Current clients
include Smobile Systems, Sona
Mobile, 3rd Dimension
Technologies, CogniFit, Linkstorm,
Ecast, IEEE, Authentidate and
SimCorp USA.

KETCHUM

1285 Avenue of the Americas
New York, NY 10019
646/935-3900

Fax: 646/935-4482
www.ketchum.com

Esty Pujadas, Partner/Director,
Global Technology Practice

Ketchum’s Global Technology
Practice is one of the agency’s
five core practices. Winner of the
most industry awards for
research, creativity, strategy and
results, Ketchum is one of the
largest global public relations
agencies, with operations in
more than 50 countries.
Ketchum elevates technology PR
by combining deep tech and con-
sumer technology expertise with
our strengths in brand marketing
and corporate positioning. Our
unique Tech 360 program har-
nesses the power of hidden influ-
encers, and our interactive spe-
cialty helps companies reach
new audiences through social
networking, blogs and mobile
marketing. Clients range from
industry leaders such as IBM,
Kodak and Nokia to growing
innovators in consumer technol-
ogy, wireless, energy, business-
to-business and healthcare.

K/F
COMMUNICATIONS

601 Fourth Street, Suite 204
San Francisco, CA 94107
415/255-6510
www.kfcomm.com

Julie Karbo & Dave Fonkalsrud,
Partners

K/F  Communications is a
respected PR firm specializing in
technology, with an exceptional
track record of establishing clients
as market leaders. From Web 2.0 to
networking to enterprise software,
K/F has consistently helped to
drive many of the top tech trends.
Clients include Digg, Revision3,
Equinix, Anagran, Billeo,
Composite Software, Silver Creek

Systems and B-Side Entertainment.
Senior staff personally lead each
account's day-to-day efforts in col-
laboration with client teams.

K/F employs a proprietary
methodology that results in a differ-
entiated market positioning and
strategic, well-executed programs
that focus on our clients’ specific
business goals, such as increasing
revenues, maximizing valuation,
creating industry-leading stature
for the company and executives,
and attracting employees, partners
and funding.

LEWIS PR

575 Market Street, #2550
San Francisco, CA 94105
415/ 992-4400
www.lewispr.com

Morgan McLintic, SVP

LEWIS is a technology-
focused public relations agency
working with leading and emerg-
ing brands in the most demanding
industries around the world. We
have a network of 30 wholly-
owned offices across the US,
Europe, and Asia-Pac, and work
with a wide range of companies
from start-ups to publicly traded
corporations.

LEWIS’ campaigns are charac-
terized by their speed and respon-
siveness, ingenuity, depth of
understanding and commercial
acumen. What makes LEWIS dif-
ferent? In short: culture, journal-
istic approach and international
reach.

LOIS PAUL
& PARTNERS

150 Presidential Way
Woburn, MA 01801-1179
781/782-5000

Fax: 781/782-5999
www.loispaul.com

Lois Paul & Partners (LP&P)
is a leading, national strategic
communications agency that pro-
vides public relations services to
emerging and established high-
tech and life sciences companies.
LP&P has celebrated over 21
years of delivering effective PR
programs that help solve business
problems, overcome competitive
issues and capitalize on market
opportunities. LP&P’s strategic,
high-touch approach fosters long-
term partnerships with its clients
— organizations that range from
large, publicly-held companies

4 Continued on page 28
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At the DigitalLife event in New York City, M/C/C generat-
ed so much buzz for Alienware that the company’s pres-
entation packed the theater with standing room-only
crowds that flowed into the aisles of the show floor.

Lois Paul & Partners

Continued from page 26

such as Freescale Semiconductor,
Kronos and Sun Microsystems, to
market defining leaders like
Cognos, Polycom and Restore
Medical, to emerging innovative
companies that include Medidata
Solutions, BOMGAR and Arbor
Networks. For a full client list,
please visit our website at
www.loispaul.com.

LONGBOTTOM
COMMUNICATIONS

6105 N. 28th Street

Arlington, VA 22207
703/534-0885

Fax: 703/534-8240
www.longbottomcommunications.com

For nearly a decade, Longbottom
Communications has been serving
the satellite, telecommunications and
high technology markets with high
profile integrated PR and marketing
communications strategies. We help
build branded leadership positions
for large and small clients by effec-
tively differentiating them from the
competition.

Giving new meaning to relation-
ship-based communications, our
team of senior partners works hand-
in-hand with our clients to customize
plans that meet their competitive
communications objectives, includ-
ing media and public relations,
advertising, marketing collateral /
exhibits and special events.

For full service communications
that support and strengthen your
sales and marketing objectives, think
Longbottom Communications .

LOUGHLIN /
MICHAELS GROUP

51 E. Campbell Avenue
Campbell, CA 95008
408/370-5225
www.lmgpr.com

Donna Michaels, President

The Loughlin/Michaels Group
provides strategic communica-
tions and public relations services
to technology companies span-
ning from the Silicon Valley to
the Middle East and India. The
agency has a proven track record
of success in all aspects of high
tech public relations from incep-
tion, funding, product and com-
pany launches through acquisi-
tions and IPOs. The agency’s
team of experts, highly skilled in
every aspect of public relations,
provides a hands-on approach to
delivering high results cost-effec-
tively. The Loughlin/Michaels
Group provides comprehensive
services including corporate strat-
egy, launch and event support,
media and analyst relations,
spokesperson training, writing
and material development, speak-
ers’ bureau management and mar-
keting communications support.

MAKOVSKY + CO.

575 Lexington Avenue
New York, NY 10022
212/508-9662
www.makovsky.com

Kenneth Makovsky, President
Robbin Goodman, EVP, Partner

A top independent public rela-

tions consultancy, Makovsky +
Company has an award-winning
reputation for its work with
technology and business servic-
es companies throughout its 28
years. Services include premier
business and trade media rela-
tions, events and award pro-
grams, industry analyst rela-
tions, investor relations, market-
ing and online fluency.
Makovsky + Company develops
strategic programs that deliver
business value. Whether the
focus is reputation or product
driven, the firm’s experienced
team understands how to articu-
late messages and move the
channels of influence, from
internal committees to important
external audiences. Makovsky’s
commitment to client delight is
exemplified in its Quality
Commitment Program.
Measurement and accountability
are integral values. Based in
New York, the firm has partners
in more than 20 countries and 35
U.S. cities. Clients include Booz

Allen Hamilton, Arrow
Electronics, American Express,
BondDesk Group, ATM
Holdings, and Mobius

Management Systems.

MALONEY & FOX

89 Fifth Avenue, 4th floor
New York, NY 10003
212/243-2000

Fax: 212/243-5500
www.maloneyfox.com

Maloney & Fox (a Waggener
Edstrom company) develops cam-
paigns for the consumer technology
industry that go far beyond tradi-
tional PR. Recently named the 2007
Best Creative Organization by the
American Business Awards, M&F
uses a strategic mix of marketing
techniques to help clients build their
brands and has an unprecedented
track record of creating programs
that increase awareness, get con-
sumers to take action and have
direct sales impact. How? By com-
bining unexpected creative ideas
with a solid strategic foundation
tied to marketing goals and by
translating media and pop culture
trends into programs that create
broad exposure and resonate with
real consumers.

M&F’s expertise in consumer
technology is grounded in several
successful campaigns for Microsoft
including its MSN, Windows Live
and Privacy divisions. Most recent-
ly, M&F handled the global media
launch stunt for Windows Vista,
“The Human Billboard.” M&F has
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also created and managed high-pro-
file campaigns for RCA, Network
Solutions, the domain name regis-
trar and web hosting service and
PhotoWorks.com, the online per-
sonal publishing and photo commu-
nity service. Recently, M&F has
added Gyration, the premiere
human motion sensing technology
company, and Pure Depth, which
licenses 3D-like display technology
to home electronics. The agency’s
consumer technology campaigns
have received more than 20 market-
ing and PR awards, including the
Clarion, the PRSA Big Apple
Award, the Silver Anvil and the
Bronze Anvil.

M/C/C

8131 LBJ Frwy, Ste. 275
Dallas, TX 75251
972/480-8383
Www.mccom.com

Are you still reading these pro-
files? Don’t they all sound alike?

Seriously, if these other PR firms
are so unique, why do they all
sound the same? And if these other
PR firms can’t tell their own stories
in unique ways, how will they tell
your company’s story?

At M/C/C, we don’t just talk
about doing the unexpected. We do
it. We know what makes news, and
we know how to cut through all the
nonsense to get coverage for our
clients. Period.

McGRATH/POWER
PUBLIC RELATIONS

333 W. San Carlos Street, #900
San Jose, CA 95110
408/727-0351

408/885-9317
www.mcgrathpower.com

Jonathan Bloom, CEO

Successful communications pro-
grams require more than just telling
a story. McGrath/Power Public
Relations and Communications
develops detailed, strategic com-
munications programs for local and
national companies that are in-line
with the company’s business goals
and impact the bottom line.

Our inside-out knowledge of
today’s evolving communications
and hi-technology landscape gives
us the ability to successfully
address a wide range of challenges.
McGrath/Power boasts deep expe-
rience in both technology and con-
sumer accounts and provides a
broad array of core service offer-
ings.

McGrath/Power is the Silicon
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Valley partner agency of the
Worldcom Public Relations Group,
the world’s largest consortium of
independent PR agencies.

MERRITT GROUP

11600 Sunrise Valley Drive, Ste. 320
Reston, VA 20191

703/390-1500
www.merrittgrp.com

Ben Merritt, CEO

With offices is Reston, Virginia
and San Francisco, Merritt Group
helps established and emerging
technology companies drive sales,
increase valuation and impact their
markets. For the last decade, we’ve
generated consistent market aware-
ness for our clients through a unique
combination of research, market
positioning, customer-focused mes-
saging, public relations and new
media. Our technology expertise is
focused in four practice areas —
Enterprise Technology, Security,
Communications & Networking,
and Government IT — each with a
team dedicated to the issues, trends
and influencers relevant to their
industry segment.  Clients include
Verizon Business, Microsoft Public
Sector, Booz Allen Hamilton,
SoftwareAG, PGP and Verint.

MORRIS + KING
COMPANY

101 Fifth Ave.

New York, NY 10003
212/561-7450

Fax: 212/561-7461
www.morris-king.com

The Morris + King Company is
proud to serve as public relations
agency-of-record for some of the
most innovative and prestigious
brands in technology and media,
including Wikipedia/Wikimedia
Foundation, AOL, CNBC.com,
Stardoll, Freewebs, Glam Media,
NowPublic, Qtrax, Beliefnet,
Imaginova, Heavy.com and IDG.
In addition, MKC has helped to
launch and nurture industry leaders
such as Jajah, AdBrite, eMusic, The
Orchard, Game Trust, Personal
Democracy Forum and Slide.
MKC is adept at both consumer and
trade-facing campaigns that incor-
porate traditional media relations,
together with inventive messaging
strategies and new media channels,
including citizen journalism, peer-
to-peer networks, social media and
other emerging forms of communi-
cation. Based in New York, MKC
has achieved an unparalleled repu-
tation for results-driven client work

and for exceptional service. The
agency also counts offline brands
such as Marquis Jet, Ritz-Carlton
Club, Classic Media, Central Park
SummerStage and Actus Lend
Lease among its valued client part-
ners. Founded in 2001, MKC is
ranked among the top 100 PR firms
in the world. For more informa-
tion, please visit www.morris-
king.com.

MWW

One Meadowlands Plaza
East Rutherford, NJ 07073
201/507-9500
WWW.mww.com

Michael W. Kempner, Pres.& CEO

MWW Group has a storied histo-
ry of creating, marketing, and sus-
taining unique identities for tech-
nology and e-business brands. Our
strategic marketing communica-
tions and public relations programs
help both leading companies and
entrepreneurial start-ups innovate,
inspire and lead the marketplace.

Our account teams expertly build
brand leadership through
media/analyst relations, IR, execu-
tive branding, speakers’ bureaus,
trade show marketing, sustainable
technologies, strategic planning and
more.

We represent many of the most
influential companies in the tech-
nology industry, including Sun
Microsystems, Intelius, Washington
Software Alliance, Prodea Systems,
Interthinx, comScore, Netsmart
New York and more.

PADILLA SPEAR
BEARDSLEY

1101 West River Pkwy.
Minneapolis, MN 55415
612/455-1700
www.psbpr.com

Lynn Casey, Chairman/ CEO
Matt Kucharski, SVP

Mike Greece, VP/ Managing
Director, New York

Padilla Speer Beardsley is an
employee-owned, multi-specialty
firm with locations in Minneapolis
and New York. The firm’s expertise
in the technology industry has
earned the respect of clients nation-
wide for 46 years.

Padilla understands that cutting-
edge PR for technology organiza-
tions requires a blend of technical
aptitude, marketing expertise, media
knowledge and strategic communi-
cation experience. It offers commu-
nications methodologies in con-

sumer and business-to-business mar-
keting, media relations, interactive
and social media, research, investor
relations and public affairs.

Experience includes work for
Rockwell Automation, Entegris,
ADC Telecommunications,
Midwave, Solutran, Vocollect and
Genesys Telecommunications, IBM,
Microsoft, Iomega, RSA Security,
Shavlik, Born Information Services,
Digi International, CNT and others.
As a founding member of the
Worldcom Public Relations Group,
the firm’s reach is worldwide.

PAINEPR

19000 MacArthur Blvd.
Irvine, CA 92612
949/809-6700
www.painepr.com

Daryl McCullough, CEO

Brad Buyce, Digital Convergence
Practice Leader

Justin McCarthy, VP, Business Dev.

PainePR, regarded as one of the
nation’s leading mid-sized firms,
has a reputation for high-quality
service, strategic brand building,
and creative programming. The
firm specializes in consumer
lifestyle marketing for clients
including Proctor & Gamble, and
has applied this expertise to con-
sumer electronics and other tech-
nologies that are converging in the
home.

PainePR can not only reach
early adopters of new technologies,
but its consumer heritage makes
the firm ideal for influencing and
inspiring early- and late-majority
consumers using a variety of tradi-
tional and non-traditional commu-
nications tools relevant to the target
audience. PainePR has applied
this expertise to brands like Sony
Electronics, Comcast, XM Satellite
Radio, Lexmark, Duracell,
DIRECTV, Toshiba America
Business Solutions, and others.

A member of the Cossette
Communication Group, PainePR
has offices in New York, Los
Angeles, Irvine and Boston.

PAN
COMMUNICATIONS

300 Brickstone Square, 7th FL
Andover, MA 01810
978/474-1900
www.pancommunications.com

Philip A. Nardone, Jr., President
Mark Nardone, EVP
Tim Munroe, Director of Bis. Dev.

PAN Communications repre-

sents a range of emerging tech-
nology companies across North
America. The agency has strong
technology expertise in enterprise
software and hardware, consumer
technology, social networking
solutions, application develop-
ment, content management, e-
commerce, security, wireless,
BPM and supply chain, among
others.

The agency creates strategic
PR programs targeting its clients’
key markets through analyst rela-
tions and outreach to key verti-
cals, trade publications, national
business publications, technology
outlets and new media.

PR offerings include strategy,
counsel and messaging, media,
analyst and influencer relations,
thought leadership, service after
sale, industry award programs
and event/speaker management.
The firm is also on the cutting
edge of finding strategic ways to
capitalize on new media through
offering services related to blogs
(development, monitoring and
participation) and podcasts.
Current  technology  clients
include BlueCat Networks,
KANA Software, Patni, Tyco and
Ultimus.

PEPPERCOM

470 Park Ave. South
New York, NY 10016
212/931-6100

WWW.peppercom.com

Steven Cody, Managing Partner
Edward Moed, Managing Partner

Peppercom is a mid-sized com-
munications agency that special-
izes in developing strategic and
creative PR programs for con-
sumer technology and high tech-
nology companies.

In addition to PR campaigns,
services include a positioning
program to differentiate a client
from its competitive set, a crisis
management program called
CrisisRx, Pain-Based Selling to
identify the gap between what
client sales forces think cus-
tomers are thinking and what they
actually are, and ways to leverage
existing partnerships or develop
new ones. Peppercom also offers
PepperDigital, which focuses on
digital initiatives, and
Peppercommotions, which focus-
es on events and leveraging spon-
sorships.

Peppercom is ranked among
the top 20 largest independent PR

4 Continued on page 30
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Peppercom

Continued from page 29

firms in the U.S. by O’Dwyer’s.
Clients include Whirlpool brand,
Panasonic, Unisys, ITT, Ricoh
and Tyco Fire Suppression
Group.

RACEPOINT

404 Wyman St., Suite 375
Waltham, MA 02451
781/487-4600
www.racepointgroup.com

Marijean Lauzier, Pres. & CEO
Larry Weber, Chairman

Racepoint Group is a global
public relations agency with spe-
cial expertise in digital media
relations.

We leverage the power of tradi-
tional and digital media relations
to elevate premium and emerging
health, science and technology
brands — generating world-class
media and analyst coverage that
directly impacts mindshare and
marketshare. We lead in the
application of technology to our
craft and provide clients with a
level of research, analytics and
measurement that is unmatched
in the public relations industry.

Healthcare clients include
NeuroLogica Corporation,
Kryptiq, ConforMIS and Helicos
BioSciences.

RUBENSTEIN
PUBLIC RELATIONS

11345 Ave. of the Americas, 30th Flr.
New York, NY 10105
212/843-9222

Fax: 212/843-9275
www.rubensteinpr.com

Rubenstein Public Relations
stands at the forefront of the high-
tech marketplace, providing com-
prehensive branding, strategic
planning and media outreach. Our
impressive roster of clients reach-
es across various industries,
including green technology,
telecommunications and bio-
science.

Since the early days of the
Internet boom, Rubenstein Public
Relations has successfully earned
high-profile coverage for our

Profiles of High-Tech and Industrial PR Firms

clients’ innovative products and
services. Our experienced practi-
tioners are adept at translating a
company’s unique attributes into
long-lead feature and profile cov-
erage, creating strong brand
recognition and building support
for product launches, trade
shows, speaking engagements
and other endeavors.

Our individualized approach
provides maximum results for
both established companies and
emerging businesses. Utilizing
our targeted list of industry con-
tacts, Rubenstein Public
Relations successfully generates
meaningful coverage in tradition-
al and new forms of media,
including websites, blogs and
podcasts.

RUDER FINN

301 East 57th Street
New York, NY 10022
212/593-6400
www.ruderfinn.com

Richard Funess, President, Americas

Alicia Young, Executive Vice
President, Corporate Technology,
Ruder Finn New York

With a proven record of main-
taining the top business and tech-
nology media and industry analyst
contacts, plus a thorough knowl-
edge of the most current trends,
Ruder Finn has established highly
successful partnerships with a wide
variety of enterprise and consumer
technology companies.

Each of Ruder Finn’s global
offices has a team dedicated to the
technology sector, where teams
specialize in implementing inte-
grated communications programs
for companies ranging in size from
large multinationals to entrepre-
neurial start-ups.

Ruder Finn’s expertise spans the
full spectrum of enterprise and con-
sumer technologies, with special-
ized capabilities in vertical markets
like Healthcare, Financial Services,

Real Estate, Insurance,
Manufacturing and
Telecommunications. In addition,

the integration of Web 2.0 services,
website development, on-line mar-
keting, and education programs,
make Ruder Finn one of the most
trusted all-in-one agencies for for-
ward thinking companies.

The December issue of O’Dwyer’s PR Report will showcase
PR firms that specialize in entertainment & celebrities.

For more info about this issue, please contact Associate Editor Jon Gingerich

at 646/843-2080 or jon.gingerich@odwyerpr.com

Services include: CEO positioning,
thought-leadership programs, exec-
utive platform development, new
product and service launches,
industry analyst relations, trade
show and special event support,
competitive monitoring and analy-
sis, and issues management.
Programs are often augmented by
support for investor relations, inter-
nal communications, government
relations, social responsibility ini-
tiatives, and creative design.
Current clients worldwide
include: Alliance Data, Autobytel,
iControl Networks, Brightpoint,
Kyocera Mita America, Microsoft
Financial Services, Microsoft
Healthcare & Life Sciences,
SupportSoft, Manhattan Software,
NEC Corporation of America,
iMate, Reuters Collaboration
Services, Sony  Electronics,
Teradata Corporation, Widevine,
Webplan, Women in Technology,
International (WITI) and Z-Wave.

SAWCHUK BROWN
ASSOCIATES

41 State St., Suite 500
Albany, NY 12207
518/462-0318
www.sawchukbrown.com

Pamela Sawchuk Brown,
President & CEO
Sean Casey, Senior VP

Located in the heart of Tech
Valley, Sawchuk Brown
Associates (SBA), since 1979, has
served technology clients’ diverse
needs through strategic media
relations, crisis communications,
government relations and issues
management, branding cam-
paigns, integrated marketing, rep-
utation management and public
awareness campaigns.

Its technology practice has
assisted a broad range of clients in
the fields of alternative energy and
renewable fuels, nanotechnology,
information technology, biotech-
nology, telecommunications and
economic development and envi-
ronmental communications related
to technology growth.

The firm was a pioneer in pro-
moting “Tech Valley,” the Upper
Hudson Valley region that
includes GE Global Research,
International Sematech North,
IBM, Albany Nanotech,
Rensselaer Polytechnic Institute
and the NYS Energy Research &
Development Authority.

SBA has served a number of
technology clients including GE,
IBM, Tech Valley High School,

Plug Power, Logical Net, DayStar
Technologies, Crystal IS, Ordway

Research  Institute,  Arsenal
Business & Technology
Partnership, adlnterax,

Mechanical Technology, Inc.,
Intermagnetics General Corp.,
Marktech Optoelectronics,
Versatrans, Informz, X-Ray
Optical Systems, TAG, Inc., the
Center for Economic Growth, the
Tech Valley Chamber Alliance, the
Summit in Tech Valley, and tech-
valley.org.

SCHWARTZ
COMMUNICATIONS

230 Third Avenue
Prospect Place
Waltham, MA 02451
781/684-0770
www.schwartz-pr.com

Steve Schwartz, CEO & President
Carol McGarry, Executive VP &
Creative Director

Dave Close, Executive VP

Lloyd Benson, Executive VP

Schwartz Communications was
founded in 1990 by the husband-
and-wife team of Steve and Paula
Mae Schwartz. With offices in
Waltham, Mass., San Francisco,
Stockholm, and London, Schwartz
has more than 210 employees.
Schwartz Communications has gar-
nered many honors and was named
three times to the /nc. 500 list of the
fastest-growing private companies.
Schwartz is one of North America’s
leading public relations agencies
focused on the high-technology,
medical device, pharmaceutical and
biotechnology industries.

The high-tech PR practice of
Schwartz Communications gener-
ates media coverage, conducts ana-
lyst relations and builds brand
awareness for enterprise software,
IT security and consumer technolo-
gy companies. The firm specializes
in product and company launches,
commentary outreach, thought lead-
ership campaigns and extensive cus-
tomer PR programs. Schwartz has
been responsible for some of the
most significant high-tech PR cam-
paigns of the past decade. Current
clients include Black Duck
Software, CheckFree, ClearCube
Technology, = Core  Security
Technologies, Daylet Corporation,
E Ink Corporation, Fortinet, GE
Healthcare Monitoring Solutions,
Lycos, Jaluna, Mobile Access
Networks, Netezza Corporation,
Pitney Bowes Maplnfo, Qualys,
QNX Software Systems,
Salary.com and others.
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SS|PR account executive multi-tasks servicing clients
in the firm's Chicago office.

SHELTON GROUP

SS | PR

Three Lincoln Center
5430 LBJ Freeway, Suite 280
Dallas, TX 75240

Phone:972/239-5119
Fax: 972/239-2292
pr@sheltongroup.com
www.sheltongroup.com

Jodi Shelton, Founder, CEO &
President

Stacey Gaswirth, Executive VP,
Public Relations

Leanne Sievers, Executive VP,
Investor Relations

Shelton Group is a full-serv-
ice, strategic IR and PR agency
providing customized programs
and services to public and pri-
vate companies across multiple
industries. Founded in 1994,
Shelton Group offers a team of
professionals with diverse
backgrounds that uniquely
blend business acumen with
creativity. A dedication to
value-added service and a
national network of key rela-
tionships has enabled Shelton
Group to build a trusted reputa-
tion that produces immediate
results for clients. With offices
in Texas, California and
Taiwan, Shelton Group is also a
partner firm of Public Relations
Organization International
(PROI), which provides access
to more than 50 offices world-
wide.

2700 Patriot Blvd., Suite 430
Glenview, IL 60026
847/955-0700

Fax: 847/955-7720
WWW.Sspr.com

Steve Simon, President

SS|PR is a specialized public rela-
tions agency. We have grown con-
sistently due to our personal
approach of working with our PR
team associates and building strong
offices outside of our main office in
Chicago. Our key executives have
been with the agency for years,
offering a total of 65 years of expe-
rience, collectively.

Our specialty is media relations.
We know how to launch new,
emerging products in the B-to-B and
consumer worlds. We know the PR
formulas that work and give our
clients’ product/company launches
the same level of personal attention
as if they were our own.

We think outside-the-box, advis-
ing our clients how to gain exposure,
from email campaigns to site opti-
mization. We pride ourselves on
understanding what the media is
looking for and give them concise
media solicitations that catch their
attention, conveying our clients’
messages in a way that gets them
noticed by the media.

Our firm is affiliated with ECCO,
one of the largest and most presti-
gious global PR networks. We
work with many companies seeking
PR representation globally; i.e., in

Austria, the UK., Israel, etc.

STANTON
CRENSHAW

460 Park Avenue, Eighth Floor
New York, NY 10022
212/780-1900
www.stantoncrenshaw.com

Alex Stanton & Dorothy
Crenshaw, Principals

Throughout its ten-year history,
Stanton Crenshaw Communications
has successfully developed and exe-
cuted cost-effective marketing and
PR programs for its technology
clients. Current and recent clients

include: ~ Sharp  Electronics,
ProfitLogic, Crisp  Wireless,
Pop!Tech, Nextel Communs.,
ORBComm Global,

STMicroelectronics, InterNAP, IPC
Information Systems.

Stanton Crenshaw technology
expertise extends from launching
companies with new and emerging
technologies to cultivating relation-
ships with industry thought leaders,
industry analysts and influential
media. We develop a strategic com-
munications plan that helps our
clients claim leadership and capture
mind share in business press, IT
publications and financial outlets.

The agency has been recognized
for excellence and creativity in our
work through numerous industry
awards including a “Best of the
Best” by the Public Relations
Society of America, and its princi-
pals are quoted in media from The
New York Times to The Economist.

agency that provides industry-lead-
ing technology companies around
the world with strategic communi-
cations counsel and tactical expert-
ise. Sterling knows that achieving
your business goals depends on
being able to tell the world — in
simple terms — what you do and
why it’s relevant. The agency’s
proven strategic communications
methods will enable you to reach the
right people, with the right message,
at the right time. Founded in 1989,
Sterling is headquartered in Silicon
Valley with additional offices in San
Francisco and Seattle.

TEXT 100

26 West 17th Street, Second Floor
New York, NY 10011
www.text100.com

Aedhmar Hynes, CEO

Text 100 is a global technology
public relations firm serving com-
panies that use technology for com-
petitive advantage. Built organical-
ly from the ground up, Text 100
uniquely offers the dedication of
local agencies and the power and
reach of a global firm. With award-
winning practices covering all pub-
lic relations disciplines, Text 100
represents leading brands in 30
offices around the world. Clients of
the company include Fujifilm,
IBM, Philips, Cisco, Sony and
Xerox. Text 100 is at the cutting
edge of emerging media technolo-
gies and public relations techniques
and was the first public relations
consultancy to establish a presence
inside Second Life, a rapidly grow-
ing virtual world in which people

STERLING can interact, create, educate, play,
and work in a 3-D environment.
COMMUNICATIONS
HEADQUARTERS: TREVELINO/KELLER

750 University Avenue, Suite 250
Los Gatos, CA 95032
408/395-5500
info@sterlingpr.com
www.sterlingpr.com

601 Montgomery Street, Suite 780
San Francisco, CA 94111
415-392-2300

1809 Seventh Avenue, Suite 1414
Seattle, WA 98101
206-388-5758

Marianne O’Connor, Pres. & CEO
Elke Heiss, VP (San Francisco)
Kevin Pedraja, VP (Seattle)

Sterling Communications, Inc. —
the Inside Agency™ — is an inde-
pendent, full-service public relations

949 W. Marietta Street, Suite X-106
Atlanta, Georgia 30318
404/214-0722
www.trevelinokeller.com

Dean Trevelino, Principal
Genna Keller, Principal

Trevelino / Keller Comms.
Group, a full-service strategic and
creative national firm, features one
of the region’s largest technology
practices. Working with compa-
nies in media, security, transporta-
tion, consumer electronics, retail,
business intelligence and wireless,
the firm’s vertical reach is bound
only by the sophistication of the

4 Continued on page 34
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James Harris, Principal

of Westside Public
Relations, an agency
specializing in health-
care technology.

Trevelino / Keller
Continued from page 32

technology. Experienced with
emerging and established compa-
nies, the firm represents Verizon
Wireless, TRX, SITA, The
Weather Channel, SparkIP and
Omnilink Systems to name a few.
Trevelino/Keller’s focus is on
delivering thought leadership
through a core set of services,
including media relations, analyst
relations, executive visibility,
product launches, social media
and awards/rankings.

As an independent PR firm,
Trevelino/Keller delivers its pro-
gramming through a proprietary
methodology called AMPS featur-
ing its Dashboard, Quadrant and
Degree of Difficulty Measurement
System. Based in Atlanta with a
presence in Charleston, the firm
founded the Atlas Alliance in 2005
to support international and indus-
try specific needs outside its core
focus. Today, Atlas is made up of
five partners covering Europe and
the Middle East, Hispanic and
Latino audiences, entertainment
and investor relations. In 2006,
the firm launched the Start-Up
Council to support early stage
companies.

TRYLON SMR

274 Madison Avenue
New York, NY 10016
212/725-2295
www.trylonsmr.com

Lloyd P. Trufelman,
President & CEO

APR,

For almost 17 years, Trylon
SMR has meant strategic media

relations for technology, media
and technology-based clients.
Trylon SMR develops and
implements individually
designed, cost-effective com-
munications campaigns based
on expert strategic planning and
counsel. We believe in personal-
ized service and responding
quickly to a client’s needs.
We’re focused on delivering
results. Our clients’ objectives
are identified, positioned and
serviced professionally through
a wide portfolio of tactics. We
service domestic and interna-
tional clients from our head-
quarters in New York, leverag-
ing our knowledge of, and rela-
tionships with, the top national
press located in the world’s
media capital.

VOLUMEPR

7000 S. Yosemite St., Ste 201
Denver, CO 80112
720/529.4850
www.volumepr.com

Elizabeth Robinson, Pres. & CEO

VolumePR is an independent,
full-service agency, focused on pro-
viding B2B technology organiza-
tions with results.

The firm’s technology experi-
ence covers nearly the entire spec-
trum; telecommunications, storage,
business intelligence, software
development, Q&A, content man-
agement and cable.

By providing an environment of
near exclusive senior-level PR tal-
ent, VolumePR’s clients receive an
unparalleled level of quality, and
the firm’s campaigns consistently
generate stronger results.
VolumePR has been named the
fastest growing agency in Colorado
for the past 2 years, and regularly
takes even the smallest newcomers
to the covers of The Wall Street
Journal and Inc. Magazine, and to
shows like Good Morning America
and 60 Minutes.

WALT & COMPANY

2105 S. Bascom Avenue, Ste. 240
Campbell, CA 95008
www.walt.com

408/369-7200

Walt & Company has been pro-
ducing high-impact consumer tech
and IT communications programs
for more than 16 years. Our team
of high-energy creative profession-
als, most with the agency for 5-10
year, has generated tremendous

results for companies large and
small. Our strategic approach and
technical acumen consistently
delivers impressive client results
designed to advance specific corpo-
rate and marketing objectives. We
combine industry knowledge,
media relationships, personal
integrity and creative thinking to
help our clients achieve their busi-
ness goals. From start-ups to glob-
al leaders, Walt & Company has
built its reputation on delivering
results - on time and on budget.

WEBER SHANDWICK

605 5th Avenue S., #900
Seattle, WA 98104

Casey Sheldon, President,
Global Technology Practice

Weber Shandwick’s technology
practice features hundreds of profes-
sionals in dozens of cities around the
world organized around areas of
deep expertise into specialty seg-
ments — effectively creating a set of
“boutiques” with global reach. The
segments provide an array of PR,
marketing, and reputation manage-
ment services to leading and emerg-
ing companies in nearly every sector
of the technology industry.

The firm’s experience extends
from electronic components to gen-
eral consumer products, including
electronics, cleantech, digital media,
enterprise software and systems,
networking, semiconductors, stor-
age, wireless/mobile, telecom and
cable.

The firm’s team of professionals
has experience in reaching the peo-
ple and markets that matter most to
today’s technology corporations: the
C-suite and business decision-mak-
ers, engineers and IT professionals,
as well as consumers.

Clients of Weber Shandwick
include Agilent, Boston Scientific,
Computer Associates, Concur, HD
DVD Promotions Group,
HipCricket, Hitachi, Honeywell,
Horizon Fuel Cells, Hycrete,
Infospace, Lawson Software,
Microsoft, Monster Worldwide,
Nortel, PTC, and Verizon Wireless.

WESTSIDE
PUBLIC RELATIONS

5215 Sepulveda, Ste. 22A
Culver City CA 90230
310/398-5565
www.westsidepr.com

James Harris, Principal

Westside Public Relations focus-
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es on one of the fastest growing
technology areas: healthcare. We
have extensive experience of all
aspects of healthcare technology
including software, medical devices
and managed care issues.

Founded in 2000, Westside has
served a variety of clients including
Opus Healthcare Solutions, Isabel
Healthcare, MedSynergies,
Evergreen Re, MidMarket Capital,
TeleHealth Services and Quovadx.
We have helped our clients build
brand awareness and enter new
markets. The agency has an excel-
lent track record in reaching health-
care consumers and highly targeted
markets such as physicians, hospital
executives and benefit managers.

Westside provides positioning
strategy, media relations, marketing
communications and trade show
support. For more information,
please see our website, www.west-
sidepr.com.

WINNING
STRATEGIES

550 Broad St., #910
Newark, NJ 07102
973/799-0200

Fax: 973/799-0210
www.winningstrat.com

Winning Strategies Public
Relations (Winning Strategies) is
one of the country’s premier pub-
lic relations and communications
agencies, providing a full array
of high-impact PR and marketing
services.

We offer fresh perspectives,
creative problem solving, and
insights gained from years of
experience to develop and exe-
cute programs to reach a variety
of audiences on behalf of corpo-
rations, universities, foundations,
and trade, professional, and
advocacy organizations. Our spe-
cialties include corporate com-
munications, issues management,
grassroots mobilization, commu-
nity relations, media relations
and niche messaging.

Winning Strategies brings a
unique combination of talent and
tenacity into the arena. We under-
stand that results come only with
persistence and hard work.

Our size and experience enable
us to combine personal attention
with access to our vast network
of skills, contacts and resources.

We built our reputation on
uncompromising principles, our
commitment to our clients, and
our dedication to the highest
standards. ®
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TOP HIGH-TECH & INDUSTRIAL PR FIRMS

1.Waggener Edstrosellevue, WA
— 2.Edelman New York
3. Text 100 New York
4. Schwartz Comms-Waltham, MA
5. Access PR San Francisco
6. Ruder Finn New York
7. The Horn Group San Francisco
8. The Hoffman Agemsetyose
7,500,000
9. Zeno Group New York
5,729,161
10. Airfoil PR Detroit.
11. Padilla Speer Beawmgs ey
12. Spark PR San Francisco
13. APCO Worldwidewash,piC.
14.Merritt Group Reston, Va.
15. Lewis+PR San Francisco
16. Peppercom New York
17. Sterling CommsSan Francisco
18. Kaplow Comms . New York
19. Gibbs & Soell New York
20. Qorvis Comms . Wash, D.C.
21. Maloney & FoxX New York
22.Shelton Group Dallas
23. Dye, WWan Mdlawrencgsashvile
y 24. The Bohle Co. Los Angeles
25. Bader Rutter Brookfield, WI
26. PainePR Los Angeles

27. Stanton Crengshaw ConmsnsYork

28. Tech Image Buffalo Grove, IL

29. 5W PR New York
30. Trylon SMR. New York
31. DKC New York

32. Launch Squad
33. Coyne PR

34. McGrath-Power Santa Clara, Calif.
35. Marx LayneCo.
36. Pierpont CommeHouston
37. Spring O Bxim New York

San Francisco

Parsippany

Farmington Hills, MI

L 92 O0%, " RN, QB S NCe,

$87,326,000
70,506,671
52,000,000
18,160,956
12,826,624
9,415,000
8,600,000

5,559,855
5,246,179
4,931,639
4,919,916
4,725,000
4,724,726
4,527,688
4,500,000
3,520,000
3,489,700
3,308,796
3,187,740
3,158,997
3,123,167
3,097,486
2,853,649
2,648,510
2,600,000
2,472,793
2,200,000
2,170,455
2,000,000
1,902,557
1,852,551
1,758,000
1,755,131
1,693,419
1,653,485

—

38. John BailekssocsTroy, MI 1,637,000

39. M Booth & Assoa@w York 1,477,125

40. Vollmer PR Houston 1,465,602
41. Bender/Helper Impactos Angeles 1,456,579
42. KCSA PR Worldwide  New York 1,410,308
43. Makovsky & Co. New York 1,321,000
44. The Ledlie Group Atlanta 1,222,683
45. Capstrat Raleigh 1,200,000
46. Trevel ino/Keller Conmmasta 1,200,000

47. Cubitt, JaeeBsosek New York 1,169,000
48. The Bateman GIroupm,San Francisco 993,985
49. RF | Binder PartnerBew York 983,000
50. Affect Strategies New York 724,786
51. Regan Comms. Group Boston 720,000
52. Dawson + Murray Teague Dallas

675,908

53. Moore Consulting Tallahassee 646,647
54. Standing Partnershigt Louis 627,775
85. Carmen Group Wash, D.C. 601,300

56. Lambert, EdwardAssocs Grand Rapids, MI

598,096 F .

57.Rhea & Kaiser ~Naperville, L~ 581,451
58. Widmeyer Comms. ~  Wash, D.C. 538,000
59. CooperKatzCo. New York . 533,594 -
60. Kohnsamm Comms . St. Paul 529,432
61. New West Louisville, KY 500,000
62.1..C. Willia®ssocs. Chicago 491,172
63. CTA Public Relationmvuisville, CO 410,000
64. Charleston/Orwig Hartland, Wi 316,581
65. Ron Sachs Comms. Tallahassee 294,710
66. Off Madison Ave. Tempe, AZ 285,000
67. McNeely Pigott & FoXashville 252,230

68. Transmedia Group Boca Raton, FL
240,000

69. Landis Comms.
70. Hope-Beckham

71. v-Fluence InteraPRiwteLlouis

San Francisco 176,450

Atlanta 175,517
166,555
72. The Rogers Group Los Angeles

148,308
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